
Senior Digital Analytics and e-CRM Manager
Full Time Regular
Professional
Washington, DC, US

Today
Requisition ID: 1061

Salary Range:
$70,000.00 To 83,000.00 Annually

DEPARTMENTS: Development and Membership 

REPORTS TO: Deputy Director of Development and Membership

Bread for the World is a collective Christian voice urging our nation’s decision makers to end hunger
at home and abroad. By changing policies, programs, and conditions that allow hunger and poverty
to persist, we provide help and opportunity at home and far beyond where we live. We can end
hunger in our time. But churches and charities can’t do it all. Our government must also do its part.
With the stroke of a pen, policies are made that redirect millions of dollars and affect millions of lives.
By making our voices heard in Congress, we make our nation’s laws fairer and more compassionate.
We leverage big changes for people in our country and around the world who struggle with hunger.

SUMMARY: The Senior Digital Analytics and e-CRM Manager works directly with the development
team and our external direct response vendor, ABD, with a dotted line to the communications team.
 This role leads data-driven workflows for the development and communications teams. The position
will play a critical role in the development and execution of our e-CRM strategy and data stewardship.
They will use analytical skills to surface meaningful insights from Bread’s digital marketing and
fundraising platforms, including Engaging Networks, Raiser’s Edge NXT, website, social media, and
email marketing. The incumbent will communicate data insights in a compelling, proactive, relevant
way through management and reporting of multi-platform data dashboards. The Senior Manager will
be responsible for multiple concurrent projects that identify opportunities for converting multi-
platform data into strategic plans. 

PRIMARY RESPONSIBILITIES/ACTIVITIES:

1. Serve as the primary Engaging Networks CRM administrator. Manage Engaging Networks
CRM/Raiser’s Edge processes, workflow rules, and management procedures to ensure maximum
productivity and efficiency.

2. Provide recommendations on how to leverage data and tools to execute strategic vision,
including audience engagement strategies. Analyze digital engagement performance and reach
of Bread’s digital campaigns, email and digital reach. Recommend strategies for digital
campaigns within Engaging Networks CRM/Raiser’s Edge, and effectively communicate
strategies for implementation. 

If you are unable to complete this application due to a disability, contact this employer to ask
for an accommodation or an alternative application process.
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3. Provide support in the creation and launch of a peer-to-peer fundraising program leveraging
Engaging Networks’ capabilities.

4. Assists with audience engagement strategy, including the creation and management of
audience segmentation lists, form development, events management, and advocacy. Clearly
articulate insight for how to improve engagement and expand audiences in each audience
segmentation list.

5. Responsible for collaborative efforts on data driven projects and contributes to IT, Data
Governance, and constituency-based projects in Development and Strategic Communications.

6. Play a key leadership role in cross-departmental teams including the data governance team and
the digital strategy team.

7. Drive the design and utilization of performance metrics, journey maps, and persona insights to
lead the design, and execution of complex, multi-faceted constituent-focused digital
experiences. Monitor trends in experience, best practices, technologies, and techniques to
evolve and develop the constituent’s experience across digital channels.

8. Develop and lead testing (A/B testing, Multi-variate testing), reporting, optimization and
analysis in channel performance to identify key levers and opportunities for improvements. 

9. Maintain daily/weekly/monthly/quarterly reports and dashboards that measure productivity and
support the day-to day needs of the organization for CRM, Digital Marketing, social media and
website. Convene and lead regular meetings to review analytics reports, insights, and
recommendations across multiple teams.

10. Serve as a subject matter expert on digital marketing capability strategies, trends, and
technologies needed for delivering best-in-class, multi-channel experiences (Digital
ads, Social media, website, e-CRM, and Email Marketing); actively contributing to the long-term
sustainability, and enhancement of Bread’s holistic digital experience.

11. Serves as the Strategic Communications department data steward. This includes contributing to
data policies, implementing, and enforcing them, and correcting data quality issues; conducting
training for users to build understanding of policies and procedures, and building appropriate
use of information systems; ensuring that the same data doesn’t exist in multiple departments
or systems; and coordinating the collection of data and managing its accessibility.

12. Recommends new or modified systems or processes to increase effectiveness, including
designing and piloting new methodologies for translating qualitative information into
quantitative measures for comparative purposes and analyses of multi-year trends.

13. Develops and maintains advanced skills in Raiser’s Edge and Engaging Networks to strengthen
contributions to these efforts.

14. Stay up to date on all Raiser’s Edge (Database View and NXT) and Engaging Networks product
releases, system updates and best practices to steer new customizations and integrations.

SUPERVISION EXERCISED: May supervise future staff and/or interns. 

SKILLS/KNOWLEDGE REQUIRED:

Bachelor’s degree or five years of equivalent work experience. 
Minimum two years of experience in e-CRM campaign creation, workflow, and execution.
Minimum two years of experience in digital analytics/reporting or in digital marketing (SEM,
SEO, Email Marketing, or Social Media). 
Experience doing website traffic analysis, with emphasis on Organic Search (SEO) traffic.
Ability to run automated jobs to manipulate and store and visualize data via APIs for Google
Search Console, Google Analytics, Adobe Analytics, etc.



Experience with statistical analysis and modelling a plus.
Strong analytical skills and attention to detail, including ability to identify risk factors, to identify
multi-faceted problems effecting project goals, and to propose solutions based on knowledge
of professional principles and best practices.
Exceptional project management skills and experience using project management principles.
Preference for prior experience with Engaging Networks.
Strong preference for prior experience with Raiser’s Edge.
Ability to develop collaborative relationships that require a high degree of diplomacy and
judgment in order to address and resolve substantive conflicts or escalate concerns to senior
management.
Demonstrated ability to maintain a professional demeanor including dependability, flexibility,
willingness to learn, and problem-solving skills.
A positive, team-oriented attitude and approach to your work. 
A “self-starting” mentality is critical for success in this role.
Resourceful in incorporating third party digital tools to improve organization’s workflow.
Strong computer skills, including proficiency in MS Office Suite, database software and Internet
research. 
Strong organizational, communication and interpersonal skills (written, oral, and electronic),
including ability to work in a multicultural and ecumenical setting. Cross-cultural experience is
valuable.
Knowledge of Christian theology, various Christian traditions, international and domestic
hunger issues, and advocacy to end hunger are desirable.  

WORK ENVIRONMENT ISSUES:

Work will require some evening and weekend hours to assure organizational responsiveness to
assigned issues area. 
Bread is a hybrid organization with headquarters in Washington, DC. This role can be based
anywhere in the US, with preference for willingness to work primarily on Eastern Time.  If based
outside the DC metro area, this role will be expected to travel approx. 2-3 times per year to our
Washington, DC offices and/or other Bread events.
Proof of being fully vaccinated against COVID-19 in accordance with CDC guidelines is required
to enter our offices. Reasonable accommodations will be considered on a case-by-case basis for
exemptions to this requirement in accordance with applicable law.  

CULTURAL EXPRESSIONS:

Bread is committed to advancing racial equity externally and internally, all staff members play a vital
role. In the course of our work, each staff person should work to apply a racial equity lens to their
work and practices; and participate in racial equity and antiracism on-going training. Bread is also
committed to being an equal opportunity employer.  

OUR VALUES: 

1. We value our faith. Our faith in Christ compels us to love our neighbors near and far and is the
foundation for our hope, story, mission, and values. 

2. We value human flourishing. We believe that every human being, created in the image of God,
has inherent dignity that affords an opportunity to thrive in relationship with God, self, neighbor,
and the environment; and to access enough nutritious food for good health.  

https://www.cdc.gov/coronavirus/2019-ncov/vaccines/booster-shot.html#second-booster


3. We value justice. We seek to establish effective systems, structures, and policies that affirm
equality and advance equity among all human beings to alleviate hunger and poverty. 

4. We value courage and prophetic voice. In a spirit of wisdom and love, we will be bold
in articulating and pursuing our vision of a world without hunger. 

5. We value nonpartisanship. We believe that effective and sustainable public policies are made
when, in good faith, we employ a civil and bipartisan approach to develop and
implement laws and programs to achieve our mission.  

6. We value collaboration. We believe in working alongside and building community with a
diversity of churches, interfaith communities, institutions, and individuals, including people
experiencing hunger, to achieve our mission.  

7. We value impact. We strive for excellence in our work and hold ourselves and our nation’s
leaders accountable in the pursuit of public policies that render measurable results and
meaningful change for people everywhere affected by hunger. 

DISCLAIMER:

Background and reference checks will be conducted on all final candidates. The information in this
job description indicates the general nature and level of work expected of employees in this
classification.  It is not designed to contain, nor to be interpreted as, a comprehensive inventory of all
duties, responsibilities, qualifications and objectives required of employees assigned to this job.  

WHAT WE DO: 

Bread equips people to write personal letters and emails, meet with their members of Congress, and
to work with others to end hunger. Working through churches, campuses, and other organizations,
we engage people in organized advocacy. Each year, Bread invites churches across the country to
take up an Offering of Letters to Congress on legislation that impacts hungry and poor people. We
organize advocacy campaigns to pass or block federal legislation that will help end hunger and
poverty. Bread works in a bipartisan way. Our network of thousands of individual members, churches,
and denominations is active in every congressional district. We speak the truth to power with a moral
and Christian voice and at the right time. And together, we are building the political will to end
hunger and poverty. 
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